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PROPERTY
The Cascades Project – Tallahassee’s largest economic development initiative in recent history – will 

bring a vibrant live–work–play experience to a two–block area on East Gaines Street, directly across 

from the 24–acre Cascades Park. In addition to generating more than $350 million in economic impact 

and creating nearly 700 permanent jobs, this transformative urban development will honor Tallahassee’s 

rich history through the preservation of the architecturally significant former County Health Unit, the 

restoration of the Old City Waterworks building and the creation of a community–envisioned historical 

plaza.

Project components include market rate mid–rise residential, retail, office, restaurant and hotel space 

built to maximize views of the park and the Capitol building, along with pedestrian–

friendly paths connecting the development to downtown, a range of family–friendly 

amenities, event space to support performances at the Capital City Amphitheater 

and expanded public parking. The grand opening of the first phase of the project is 

slated for late 2020.

• 27,690 SF of retail – shell delivery Q3 2020.

• 154 room AC by Marriott Hotel with meeting space, rooftop bar & shuttle to the 

capitol complex.

• 44,000+ SF office space – the first Class A office building in the market.

• 161 high end multifamily units and 11 for sale townhomes.

• 250 public parking spaces in project with abundant surrounding parking.

 

TALLAHASSEE AREA INFORMATION
Tallahassee is known as Florida’s Capital City and Downtown Tallahassee is the political epicenter drawing 

in visitors from around the state and nation to visit the Capitol. In addition, the city is known for its college 

population from Florida State University (42,000 student enrollment), Tallahassee Community College 

(18,000 students), and Florida A&M University (9,000 student enrollment). The heart of the Capital City is 

Downtown Tallahassee. Downtown Tallahassee is known for its beautiful parks, boutique hotels, unique 

and exciting dining, museums, arts, music and natural resources. So regardless of what brought you here, 

being here will guarantee you an experience vibrant with entertainment, culture and delight.

PROPERTY 
SUMMARY
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SITE PLAN

1 MULTIFAMILY

2 POOL DECK

3 FUTURE TOWN HOMES

4 AC MARRIOTT HOTEL

5 OFFICE BUILDING

6 EXISTING SPLASH PAD

7 FOUNTAIN STEPS AT PRIME MERIDIAN PLAZA

8 SERVICE PODIUM

9 FUTURE BUILDING

10 NEW PLAZA

11 SITE FOR FUTURE BUILDING
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1 TOWNHOMES

2 PARKING GARAGE ACCESS (RESIDENTIAL)

3 WPA HISTORIC BUILDING

4 LEASING OFFICE

5 PUBLIC PARKING GARAGE ACCESS

6 RESIDENTIAL APARTMENTS

7 RESTAURANT, COFFEE–BAKERY

8 RETAIL

9 LOADING DOCK ON BLOXHAM

10 ROOF–TOP POOL AMENITY

11 HOTEL/MIXED USE PARKING

12 HISTORIC MEMORIAL PLAZA

13 FUTURE MIXED–USE

14 GARAGE ACCESS (MIXED USE)

15 LOADING DOCK ON GAINES

16 AMPHITHEATER SUPPORT & OPERATIONS

17 OFFICE ON THE PARK

18 RESTAURANTS

19 PUBLIC RESTROOMS

20 HOTEL ROOF–TOP

21 HOTEL BUILDING

22 HOTEL PATIO

23 PUBLIC PLAZA

24 AMPHITHEATER

25 SPLASH PAD

PROPERTY MAP
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2,330 SF 955 SF 1,680 SF10,740 SF 1,575 SF

WEST RETAIL – APARTMENTS
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WEST RETAIL – APARTMENTS
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 EAST RETAIL – HOTEL/OFFICE

5,225 SF5,590 SF 1,170 SF
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 EAST RETAIL – HOTEL/OFFICE
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SURROUNDING BUILDINGS



RETAIL MAP



GPS COMMON DAYTIME LOCATION



GPS COMMON EVENING LOCATION
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DEMOGRAPHIC OVERVIEW
7 MILE RADIUS
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LifeMode Group: Scholars and Patriots

DORMS TO DIPLOMAS

Households: National 630,300 (Site 13,952)

Average Household Size: 2.22

Median Age: 21.6

Median Household Income: $16,800

WHO ARE WE?

On their own for the first time, Dorms to Diplomas residents 

are just learning about finance and cooking. Frozen dinners 

and fast food are common options. Shopping trips are 

sporadic, and preferences for products are still being 

established. Many carry a balance on their credit card so they 

can buy what they want now. Although school and part–

time work take up many hours of the day, the remainder is 

usually filled with socializing and having fun with friends. 

They are looking to learn life lessons inside and outside of 

the classroom. This is the first online generation, having had 

lifelong use of computers, the Internet, cell phones, and 

MP3 players.

OUR NEIGHBORHOOD

• Mix of dorms, on–campus and off–campus housing cater to 

young renters.

• Off–campus householders are commonly students living 

alone or with roommates; average household size is 2.22.

• More than 80% of the housing are apartments; many older 

homes in town have been converted into multifamily living 

units.

• With limited parking on campus, many walk, bike, or car 

pool to class.

• Less than one in ten homes are owner occupied.

SOCIOECONOMIC TRAITS

• They’re the youngest market with half of the population 

aged 20–24.

• They’re impulse buyers who experiment with different 

brands.

• They buy trendy clothes on a budget.

• Vehicles are just a means of transportation—economy 

and environmental impact are factors in purchases; used, 

imported subcompact cars are a popular choice.

• They value socializing, having fun, and learning new things.

• They’re always connected; their cell phone is never out of 

reach.

14C
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LifeMode Group: Midtown Singles

YOUNG AND RESTLESS

Households: National 2,131,500 (Site 13,192) 

Average Household Size: 2.04

Median Age: 29.8

Median Household Income: $40,500

WHO ARE WE?

Gen Y comes of age: Well–educated young workers, some 

of whom are still completing their education, are employed 

in professional/technical occupations, as well as sales and 

office/administrative support roles. These residents are 

not established yet, but striving to get ahead and improve 

themselves. This market ranks in the top 5 for renters, 

movers, college enrollment, and labor force participation 

rate. Almost 1 in 5 residents move each year. More than half 

of all householders are under the age of 35, the majority 

living alone or in shared nonfamily dwellings. Median 

household income is still below the US Smartphones are a 

way of life, and they use the Internet extensively. Young and 

Restless consumers are diverse, favoring densely populated 

neighborhoods in large metropolitan areas; over 50% are 

located in the South (almost a fifth in Texas), with the rest 

chiefly in the West

and Midwest.

OUR NEIGHBORHOOD

• One of the youngest markets: More than half the 

householders under age 35; median age 29.8.

• Primarily single–person households (Index 163) with some 

shared households (Index 201).

• Highly mobile market, beginning careers and changing 

addresses frequently.

• Naturally, one of the top 5 renter markets (Index 233).

• Apartment rentals popular: 44% in 5–19 unit buildings (Index 

487), 27% in 20+ unit buildings (Index 318).

• Majority of housing built in 1970 or later (84%).

SOCIOECONOMIC TRAITS

• Education completed: More than 2 out of 3 have some 

college, an associate’s degree, or a bachelor’s degree or 

higher. Almost 14% are still enrolled in college (Index 175).

• Labor force participation rate is exceptionally high at 75.0%; 

unemployment is low at 5.2%.

• These are careful shoppers, aware of prices, and demonstrate 

little brand loyalty.

• They like to be the first to try new products, but prefer to 

do research before buying the latest electronics.

• Most of their information comes from the Internet and TV, 

rather than traditional media.

• Carry their cell phone everywhere they go.

11B
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LifeMode Group: Scholars and Patriots

COLLEGE TOWNS

Households: National 1,176,200 (Site 11,341)

Average Household Size: 2.14

Median Age: 24.5

Median Household Income: $32,200

WHO ARE WE?

About half the residents of College Towns are enrolled in 

college, while the rest work for a college or the services 

that support it. Students have busy schedules, but make 

time between studying and part–time jobs for socializing 

and sports. Students that are new to managing their own 

finances tend to make impulse buys and splurge on the 

latest fashions. This digitally engaged group uses computers 

and cell phones for all aspects of life including shopping, 

school work, news, social media, and entertainment. College 

Towns are all about new experiences, and residents seek 

out variety and adventure in their lives.

OUR NEIGHBORHOOD

• These are nonfamily households with many students living 

alone or with roommates for the first time.

• This segment is a mix of densely developed student housing 

and dorms with local residences.

• Off–campus, low rent apartments comprise half of the 

housing stock.

• Over three–quarters of the households are renter occupied, 

with one in ten remaining vacant.

• One–third of homes are single family; mostly occupied by 

local residents who own their homes.

• This market is bike and pedestrian friendly.

SOCIOECONOMIC TRAITS

• Their limited incomes result in thrifty purchases.

• They do not eat the healthiest foods, nor do they see a 

doctor regularly.

• They dress to impress with the latest fashions of the season.

• They prefer environmentally friendly products and vehicles 

that get good gas mileage.

• They’re heavily influenced by celebrity endorsements and 

trends in magazines.

• They feel anything that can be done online is easier than in 

person.

• They have liberal political views.

14B
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PARKING MAP



CASCADES PARK 
SUMMARY

CASCADES PARK
This 24 acre park has over 60 events a year which include walks, 5K races, movie nights, concerts, 
literature events and awareness events.
 

HISTORY
Cascades Park is the perfect place to learn all about Tallahassee’s early years. From the founding of 
Tallahassee with Florida’s first point of origin in the Prime Meridian Plaza to life in the 1900s with the 
Smokey Hollow Commemoration, it can all be found here in Cascades Park.

All along the trails, you can learn about the history of Tallahassee and the Cascades Park area – from 
the days of its first discovery through the 1900’s. Now you can get some exercise 
and learn something along the way!

PRIME MERIDIAN MARKER
In the middle of the park is something that links all Floridians together – the Prime 
Meridian Marker. This marker, which was originally set in 1824, is the beginning 
point for all land surveys in the state of Florida, and it’s the original southeast 
corner for Tallahassee’s first boundary. Today, the marker is housed inside a map 
of Florida, which is inlaid into the bottom of the Prime Meridian Plaza, with 
colorful bricks and sturdy granite.

FLORIDA KOREAN WAR MEMORIAL
The Florida Korean War memorial is striking and unusual. Located within a quiet park, a walkway 
leads the visitor to a plaza that surrounds a circle of red marble that sits vertically on its edge and 
around which are inscribed the words “Duty, Honor, Country”. The circle represents the purity of the 
Circle of Life, but the top is broken and the missing piece of the circle lies nearby with the word 
“Life” inscribed upon it. On the fragment are inscribed the names of the 538 Floridians who died 
while serving in Korea. Standing inside the upright circle is a simple military commemoration of a 
fallen comrade, a pair of boots with the rifle embedded tip down and the empty helmet resting on 
the butt of the rifle. The circle is surrounded by rough cut pieces of the same marble on which are 
roughly etched the names of key battle in the War and the entire floor of the plaza contains a map 
of the Korean Peninsula and a timeline of events.
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SMOKEY HOLLOW COMMEMORATION
Tallahassee’s Smokey Hollow Commemoration stands in remembrance of the African American 
community that existed from its founding after the Civil War to its destruction in the 1960s. Smokey 
Hollow covered much of the area that is now Cascades Park. Smokey Hollow became home to an 
emerging black middle class that wanted to forge a path of their own. Despite the limitations presented 
by segregation, Smokey Hollow remained a warm and tight–knit, family community. To the residents, 
it was more than just a place to live. Smokey Hollow was home. The story of Smokey Hollow is the 
story of our nation. Mid–twentieth century government intervention displaced vibrant communities of 
working class people, immigrants and minorities across the U.S. While the specific contours of that story 
in Tallahassee were unique, the outcome was not. The Commemoration forces us to rethink historical 
narratives of the uprooted. The Commemoration, which connects via sidewalk to the John G. Riley 
Museum, features a pavilion, community and heritage gardens, interpretive panels, and spirit houses, 
which represent the shotgun house that was one of the housing types found in the neighborhood.

 

CAPITAL CITY AMPHITHEATER
This amphitheater provides the park’s pulse, making it alive and vibrant with 
color and sound. Located next to the Prime Meridian Plaza, the amphitheater 
features a canopied 80 feet by 55 feet stage, which can be seen from all angles 
of the park. The amphitheater is equipped to handle both local and regional acts 
– musical, theatrical and just about anything else that tickles your fancy. With its 
state–of–the–art lighting and sound system, you and your friends are sure to be 
amazed! The Amphitheater has 1,526 reserved seats and an additional grassy area, 
which can hold up to another 1,500 people.

 SPLASH PAD/ IMAGINATION FOUNTAIN
Perhaps the place where you’ll hear the most laughs and giggles is at Imagination Fountain. Located on 
the west side of the Prime Meridian Plaza, Imagination Fountain offers a fun, water–park atmosphere 
for children. The fountain, which features 73 jets, randomly shoots filtered water into the air, wetting 
even the most suspecting children. Once your little ones have had enough fun, they can change 
into dry clothes in the public changing rooms right next to the fountain area. While the fountain 
offers a fun way to cool off in the daytime, it’s equally cool at night. After dark, Imagination Fountain 
is not only a water feature, it’s a show! Programmed to music and lights, the fountain performs 
a magnificent, repeating, seven–minute show beginning at dusk. Birthday parties are definitely 
welcome at Imagination Fountain and throughout the park!

CASCADES PARK 
SUMMARY



PROJECT STATUS
OCTOBER 2019
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